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S roveno Background ‘

A C A v LIn&dRuisestudy was commissioned Iuporec The
Foundation for Cultural Policy Research.

A The study was commissioned in March 2009 and realized during
Apri-May 2009 .

A The study was a pilot project Finpra the first creative industries
assignment foC A Yy LBbI&s@Ql& activities.

A¢CKS 202SOUAQBS gl a G2 O2ff SO0 a;
new developments within the global creative industries sector.

C A Yy UdixeBightexperts would then identify larger patterns and
trends that play a role in shaping the future.

* X %

cupore L

TrendPulse for Creative Industries © Finpro 4



http://www.cupore.fi/index_en.php

S~ FINPro I

Who We Are

A Finprois an association founded by Finnish
companies. Our clients are Finnish companies at
different stages of internationalization.

What We Do

w We offer services for initiating, expanding and
strengthening the internationalization of Finnish
companies.

Our Expertise Is Based On
w Solid expertise in international business

T . . < S
w An extensive international and local networl&inpro Sassao0dd
trade centers can be found in over 50 countries
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Scee The Team
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Forthis project Finprocreateda multicountry projectteam of Global
Observers sevenFinproexpertsin sevencountries

Theobserversanvere chosenfor their academidackgroundand
professionakxperienceelatedto creativeindustries

Theobserveravere basedin Finproofficesin New DelhiSeou) Tokyo,
Tunis, Munich, Helsinki and Patris.

Teamdemographics6 womenand 1man; all residentsand/or
citizensof different countries between30-40 yearsold.

Everybodycollected andcommentedthe signals

Ms Ines SeideHeadof Researchn the project, leadthe analysis
phase
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I FineRO I\/Iethodology ‘

A collaborative software was used to globally collect and share
observations, also referred to as signals.

The software provides a common data platform where the team could
compare and comment signals in one place.

The obtained signals enabl€lA Yy LBbI@s@Ql# Expert Team to build
and gain understanding of developments by recognizing patterns.

The patterns were further analysed by focussing on the questions:
What is new? What are the drivers? What are the opportunities?

Note: The method does not rely on statistics but expressss
subjectiveimpression®f newness to discern societal developments
that are not yetvisible in statistics.
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= == From Signals to Trends

Signal collection . Pattern/Trend . Analysig illustrative
. Recognition . samples and athoc
. opportunities
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Done by Finpro Done by a Foresight & Description and setip
Global Observers Industry Team for deeper discussion
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